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Territorial markets is a concept that first emerged from the notion of 'nested 

markets', but has quickly been picked up by academics and food system 

innovators alike to explain a particular type of market that responds to the values 

and territories of agroecological farmers. Based on quasi-experimental research 

in Malawi, Morocco, Uganda and Tanzania from 2020-2025, this paper will 

present a novel conceptual framework for territorial markets that aims to capture 

the value(s) creation, the knowledge co-creation and governance of markets for 

agroecology. This work is based on participatory action-research, which is 

currently being compiled in a French language monograph. This presentation 



will thus summarise work carried out with colleagues across the four countries 

and in France. 
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